Beat the Street Bridgwater

Beat the Street is an evidence-based population level, behaviour-change programme that
creates a social norm around being active. It connects people to each other and their
environment and addresses health inequalities through small changes to daily behaviour. In 8
Bridgwater it brought partners together to deliver shared objectives on improving people’s
health and wellbeing, active travel and the environment and catalysed local strategies.
Sustainability is in the behaviour change of participants — enabling them to take control of
their health.
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cards) and 52% were children (using : game, 149,945 taps were

fobs). recorded on Beat Boxes
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deprived areas.
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Qualitative Feedback from Children

265 children provided qualitative feedback post-game. These responses suggested children had become more
physically active and more connected to each other and the local area.
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Qualitative Feedback from Adults

286 adults provided qualitative feedback post-game. Open question feedback from adults suggested the game brought
families together and increased physical activity, especially walking.
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Beat the Street is run by Somerset County Council, Sedgemoor District Council, Somerset Clinical Commissioning Group and Somerset Activity and Sports Partnership, funded
by the National Lottery via Sport England and managed by Intelligent Health.



